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Food Marketing and Advertising to Children 
   

The American Heart Association’s Position 

The American Heart Association (AHA) sees no ethical, political, scientific, or social justification for marketing and advertising low-

nutrient, high-calorie foods to children and supports efforts to diminish this practice in the United States.  Specifically, the AHA 

recommends: 

¶ Congress restore the Federal Trade Commission 

and Federal Communications Commission to their 

full capacity to regulate marketing to children. At 

minimum, as the Children’s Food and Beverage 

Advertising Initiative continues over the short term, 
the goal should be to strengthen enforcement as 

much as possible to minimize non-compliance and 

establish uniform nutrition standards for foods 

that can be marketed and advertised to children. 

¶ Only healthy foods should be advertised and 

marketed to children (these foods would include 

fruit, vegetables, low-fat dairy products, and 
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